
Organization

Bike Commute Challenge

The criterium for winning is “% of Days Biked”,
which is determined by (Total Bike Commutes/# of Employees*19 assumed workdays in September).
“# of Employees” is full-time equivalent and is therefore sometimes smaller than “# of participants.”

% Days
B i ked

# of
EmployeesC i t y

Participating organizations, by name

Size Category

1-800-GOT-JUNK (east) 0 . 6 %9 Portland  Business or
non-profit, 5-24

1000 Friends of Oregon 3 6 . 0 %12Portland  Business or
non-profit, 5-24

9Wood 3 . 5 %46 Springfield  Business or
non-profit,

A.G. Edwards & Sons Inc. 4 . 8 %36Portland  Business or
non-profit,

AAA - American Automobile
Association

0 . 6 %350Portland  Business or
non-profit,

ABHT Structural Engineers 1 2 . 6 %10 Portland  Business or
non-profit, 5-24

Achor Consulting 5 2 . 6 %1 Portland  Business or
non-profit, 1-4

ACS - Affiliated Computer Services 3 . 0 %80Portland  Business or
non-profit,

ACTS Oregon 1 7 . 9 %5Beaverton  Business or
non-profit, 5-24

Acumed LLC 1 . 7 %225Hillsboro  Business or
non-profit,

Acumentra Health 2 . 7 %58 Portland  Business or
non-profit,

Addictions & Mental Health Division
of OMHAS

2 . 5 %116 Salem  Public agency,
100-499

Adidas 4 . 9 %900Portland  Business or
non-profit, 500+
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ADP - Dealer Services 4 . 1 %100Portland  Business or
non-profit,

Adventist Health 2 . 2 %680 Portland  Business or
non-profit, 500+

Aero Air LLC 0 . 5 %89 Hillsboro  Business or
non-profit,

Aetna, Inc. 3 . 3 %140Portland  Business or
non-profit,

Affilliated Computer Services -
NWSC

1 . 2 %250Hillsboro  Business or
non-profit,

AHA! 2 . 8 %30 Vancouver  Business or
non-profit,

Aircraft Service International Group 1 . 6 %50portland  Business or
non-profit,

Aitchison & Vick 2 9 . 3 %14Portland  Business or
non-profit, 5-24

Alder Creek Middle School 4 . 3 %45Milwaukie  Public agency,
25-99

Alder Elementary 6 . 7 %66 Portland  Public agency,
25-99

Alice Ott Middle School 1 . 3 %75Portland  Business or
non-profit,

Alleman Hall McCoy Russell &
Tuttle, LLP

8 . 4 %30 Portland  Business or
non-profit,

Allied Systems Company 0 . 1 %400 Sherwood  Business or
non-profit,
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Alpha Community Development 2 . 8 %65Portland  Business or
non-profit,

Alta Planning + Design 9 0 . 7 %13Portland  Business or
non-profit, 5-24

American Water Works International 2 7 . 6 %4 Portland  Business or
non-profit, 1-4

AmeriCorps Alums Oregon 2 8 . 9 %20 Portland  Business or
non-profit, 5-24

Anesthesiologists Associated
Incorporated

1 . 6 %90 Beaverton  Business or
non-profit,

Angelo Planning Group 1 2 . 9 %9 Portland  Business or
non-profit, 5-24

Ankrom Moisan Associated
Architects

7 . 9 %292Portland  Business or
non-profit,

Ankrom Moisan Associated
Architects - Seattle

9 . 9 %26 Seattle  Business or
non-profit,

Apex Industries, Inc 5 . 1 %65Portland  Business or
non-profit,

Apple - Pioneer Place 1 0 . 8 %45 Portland  Business or
non-profit,

Applied Motion Systems 3 . 6 %41 Vancouver  Business or
non-profit,

Arakawa Hanging Systems - SE
Main St.

3 2 . 6 %10 Portland  Business or
non-profit, 5-24

ARCADIS BBL 1 5 . 0 %13 Portland  Business or
non-profit, 5-24
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Archdiocese of Portland - Pastoral
Center

1 . 7 %58Portland  Business or
non-profit,

Architects Van Lom Group 2 1 . 1 %5Portland  Business or
non-profit, 5-24

Artscape Inc 1 . 0 %33 Portland  Business or
non-profit,

Ater Wynne LLP 3 . 4 %82Portland  Business or
non-profit,

Atlas Landscape Architecture 3 6 . 8 %5Portland  Business or
non-profit, 5-24

Audio Precision 3 . 1 %55Beaverton  Business or
non-profit,

Audubon Society of Portland 6 . 3 %20Portland  Business or
non-profit, 5-24

Augusoft Inc. 1 5 . 8 %1 Portland  Business or
non-profit, 1-4

Automatic Data Processing -
Columbia Blvd.

1 . 4 %80 Portland  Business or
non-profit,

Avanti Destinations 6 . 5 %70Portland  Business or
non-profit,

Avenue A/Razorfish 8 . 9 %60 Portland  Business or
non-profit,

Bakery Bar 5 6 . 8 %10 portland  Business or
non-profit, 5-24

Baysinger Partners Architecture PC 1 0 . 8 %20 Portland  Business or
non-profit, 5-24
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Beaverton School Dist 1 . 0 %4011 Beaverton  Public agency,
500+

Bennett Hartman Morris & Kaplan,
L L P

4 . 5 %20 Portland  Business or
non-profit, 5-24

Benson Ind. 3 . 9 %75Portland  Business or
non-profit,

Benton County Worksite Wellness 1 . 0 %350 Corvallis  Public agency,
100-499

Bicycle Transportation Alliance 9 2 . 2 %19Portland  Business or
non-profit, 5-24

Big Brothers Big Sisters 0 . 4 %44Portland  Business or
non-profit,

Bike Gallery - Beaverton 3 0 . 3 %20Beaverton Bike shop 16+

Bike Gallery - Downtown 100 .0%13Portland Bike Shop 9-15

Bike Gallery - Lake Oswego 1 3 . 2 %8Lake Oswego Bike Shop 1-8

Bike Gallery - Ops and WH 3 7 . 4 %10Portland Bike Shop 9-15

Bike Gallery - Woodstock 5 7 . 9 %9Portland Bike Shop 9-15

Bike Gallery - Division 8 7 . 1 %11Portland Bike Shop 9-15

Bike Gallery - Hollywood 7 8 . 4 %21Portland Bike shop 16+



Organization

Bike Commute Challenge

The criterium for winning is “% of Days Biked”,
which is determined by (Total Bike Commutes/# of Employees*19 assumed workdays in September).
“# of Employees” is full-time equivalent and is therefore sometimes smaller than “# of participants.”

% Days
B i ked

# of
EmployeesC i t y

Participating organizations, by name

Size Category

Bike N Hike 3 1 . 6 %6Milwaukie Bike Shop 1-8

Biotronik, Inc. 0 . 3 %114 Lake Oswego  Business or
non-profit,

BLM, USFS, ACE (Duncan Building
User Group)

4 . 6 %1100Portland  Public agency,
500+

Bonneville Power Administration 3 . 5 %1443Portland  Public agency,
500+

Bonneville Power Administration -
Vancouver

1 . 6 %1065 Vancouver  Public agency,
500+

Boora Architects 2 5 . 1 %85Portland  Business or
non-profit,

Boyd Coffee Company 1 . 3 %200Portland  Business or
non-profit,

Brightworks 3 2 . 1 %11 Portland  Business or
non-profit, 5-24

Britton Woodworks 2 2 . 8 %3 portland  Business or
non-profit, 1-4

Bruce R. Tabor CPA PC 3 . 6 %13 Durham  Business or
non-profit, 5-24

Bullseye Glass Co. 1 2 . 5 %125Portland  Business or
non-profit,

Burgerville 0 . 1 %1400 Vancouver  Business or
non-profit, 500+

Burk Webb Video 6 8 . 4 %1 Portland  Business or
non-profit, 1-4
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Burley Design Cooperative 1 2 . 1 %55Eugene  Business or
non-profit,

C-COR 1 . 8 %190 Beaverton  Business or
non-profit,

Camera Graphics 6 1 . 4 %3 Portland  Business or
non-profit, 1-4

Camp Fire USA Portland Metro
Council

1 2 . 3 %30Portland  Business or
non-profit,

Carleton Hart Architecture P.C. 3 1 . 0 %17Portland  Business or
non-profit, 5-24

Carlton Company 2 . 0 %300 Milwaukie  Business or
non-profit,

CASA for Children, Inc. 1 1 . 8 %17Portland  Business or
non-profit, 5-24

Cascade AIDS Project 3 . 5 %48 Portland  Business or
non-profit,

Cascade Consulting Associates,
Inc.

0 . 6 %9 Corvallis  Business or
non-profit, 5-24

Cascade Heart, P.S. 2 . 5 %51 Vancouver  Business or
non-profit,

Cascade Microtech, Inc. 1 . 7 %200Beaverton  Business or
non-profit,

Cascade Microtech - PPD 3 . 4 %120 Beaverton  Business or
non-profit,

Cascade Occupational Medicine 2 1 . 1 %2 portland  Business or
non-profit, 1-4
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Cascade Physicians Bridgetown 2 . 8 %15 Portland  Business or
non-profit, 5-24

Cascadia Behavioral Health Care
Glisan St house

2 2 . 2 %9 Portland  Business or
non-profit, 5-24

Cascadia Behavioral
Healthcare--Project Respond

2 2 . 6 %20 Portland  Business or
non-profit, 5-24

Castelli & Sportful America 2 4 . 2 %10Portland  Business or
non-profit, 5-24

Cat Hospital of Portland 1 3 . 5 %7 Portland  Business or
non-profit, 5-24

Catlin Gabel School 3 . 3 %120Portland  Business or
non-profit,

Cayuse, Inc. 2 0 . 7 %14 Beaverton  Business or
non-profit, 5-24

CD BABY 5 . 4 %89portland  Business or
non-profit,

Celilo Group Media Inc. 3 4 . 0 %15Portland  Business or
non-profit, 5-24

Center for Earth Leadership 9 4 . 7 %1 Portland  Business or
non-profit, 1-4

Center for Vibrant Health 1 7 . 5 %12 Portland  Business or
non-profit, 5-24

Central Oregon Community College 2 . 6 %284 Bend  Public agency,
100-499

CH2M Hill - Corvallis 5 . 5 %380Corvallis  Business or
non-profit,
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CH2M Hill - Portland 6 . 0 %508Portland  Business or
non-profit, 500+

Chief Joseph Elementary School 1 8 . 9 %10Portland Public agency,
1-24 employees

Children's Relief Nursery 6 . 0 %27 Portland  Business or
non-profit,

Chris King Precision Components 6 4 . 8 %44Portland  Business or
non-profit,

Chrome Systems 4 . 0 %91Portland  Business or
non-profit,

Citizens' Utility Board of Oregon 2 1 . 1 %6Portland  Business or
non-profit, 5-24

City of Albany 1 . 5 %486 Albany  Public agency,
100-499

City of Beaverton 1 . 4 %450 Beaverton  Public agency,
100-499

City of Bend (Planning Division) 1 7 . 4 %32 Bend Public agency,
25-99

City of Corvallis 3 . 3 %400 Corvallis  Public agency,
100-499

City of Eugene, Facilities
Management

1 . 7 %76Eugene  Public agency,
25-99

City of Grants Pass 0 . 3 %200Grants Pass  Public agency,
100-499

City of Gresham 0 . 5 %550Gresham  Business or
non-profit, 500+
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City of Lake Oswego 1 . 3 %337 Lake Oswego  Public agency,
100-499

City of Medford 0 . 5 %450Medford  Public agency,
100-499

City of Milwaukie 4 . 8 %122Milwaukie  Public agency,
100-499

City of Portland -- Urban Forestry 3 . 0 %30 Portland  Public agency,
25-99

City of Portland, Auditor’s Office 1 2 . 5 %48Portland  Public agency,
25-99

City of Portland BDS Land Use
Services

2 1 . 6 %73 Portland  Public agency,
25-99

City of Portland BDS Plan Review &
Permitting Services

9 . 6 %68 Portland  Public agency,
25-99

City of Portland - Bureau of
Environmental Services - Portland
Building

1 8 . 7 %300Portland  Public agency,
100-499

City of Portland - Bureau of
Housing and Community
Development

2 2 . 6 %27Portland  Public agency,
25-99

City of Portland, Attorney’s Office 2 2 . 5 %30Portland  Public agency,
25-99

City of Portland - Bureau of
Environmental Services - WPCL

5 . 6 %60Portland  Public agency,
25-99

City of Portland-Bureau of
Environmental Services-CBWTP

1 . 1 %150Portland  Business or
non-profit,

City of Portland Fire & Rescue 0 . 1 %700Portland  Public agency,
500+
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City of Portland Parks & Recreation
- Downtown

3 . 1 %400Portland  Public agency,
100-499

City of Portland, Bureau of
Planning

4 1 . 2 %72Portland  Public agency,
25-99

City of Portland Revenue Bureau 5 . 0 %70 Portland  Public agency,
25-99

City of Portland - Site Services 2 4 . 3 %45 Portland  Public agency,
25-99

City of Portland Office of
Transportation

1 5 . 0 %363Portland  Public agency,
100-499

City of Portland-Cable Office 1 6 . 4 %9 Portland Public agency,
1-24 employees

City of Portland-Commissioner
Leonard's Office

1 2 . 8 %7 Portland Public agency,
1-24 employees

City of Portland, Office of
Management and Finance

1 . 1 %400Portland  Public agency,
100-499

City of Redmond 0 . 7 %207 Redmond  Public agency,
100-499

City of Salem 0 . 8 %1255Salem  Public agency,
500+

City of Tualatin 0 . 2 %133Tualatin  Public agency,
100-499

City of Vancouver - Engineering 6 . 7 %36 Vancouver  Public agency,
25-99

City of Vancouver--Community
Planning

1 9 . 5 %14 Vancouver Public agency,
1-24 employees



Organization

Bike Commute Challenge

The criterium for winning is “% of Days Biked”,
which is determined by (Total Bike Commutes/# of Employees*19 assumed workdays in September).
“# of Employees” is full-time equivalent and is therefore sometimes smaller than “# of participants.”

% Days
B i ked

# of
EmployeesC i t y

Participating organizations, by name

Size Category

Cityhouse Builders 3 6 . 8 %1 Portland  Business or
non-profit, 1-4

CityKids Child Development Center 2 . 2 %12 Portland  Business or
non-profit, 5-24

Clackamas County 0 . 3 %1800Clackamas  Public agency,
500+

Clackamas Education Service
District

0 . 4 %400 Clackamas  Public agency,
100-499

Clark College 1 . 2 %600Vancouver  Public agency,
500+

Clark County DCS and PH 1 . 7 %243 Vancouver  Public agency,
100-499

Clark County Downtown Campus 0 . 7 %750 Vancouver  Public agency,
500+

Clark/Kjos Architects 1 7 . 5 %22Portland  Business or
non-profit, 5-24

Clark Public Utilities 0 . 3 %310Vancouver  Public agency,
100-499

Clean Water Services 5 . 6 %30 Tigard  Public agency,
25-99

Clear Creek Middle School 1 . 0 %60 Gresham  Business or
non-profit,

Clinicient 7 . 1 %40 Portland  Business or
non-profit,

CMC Advisers, LLC 6 . 4 %9 Portland  Business or
non-profit, 5-24
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CMD Agency 1 0 . 0 %125 Portland  Business or
non-profit,

Coalition for a Livable Future 100 .0%3Portland  Business or
non-profit, 1-4

Coates Kokes 1 7 . 3 %24 Portland  Business or
non-profit, 5-24

Coaxis 5 . 0 %110 Portland  Business or
non-profit,

CODA, Inc. 3 . 3 %48Portland  Business or
non-profit,

Coe Newnes McGehee - Tigard
Facility

4 . 3 %110 Tigard  Business or
non-profit,

Cogan Owens Cogan 2 1 . 8 %15Portland  Business or
non-profit, 5-24

CollegeNET, Inc. 5 . 8 %90 Portland  Business or
non-profit,

Columbia River Crossing 8 . 0 %66 Vancouver  Public agency,
25-99

Columbia River Inter-Tribal Fish
Commission

8 . 1 %75Portland  Public agency,
25-99

Columbia Slough Watershed
Council

2 1 . 1 %3Portland  Business or
non-profit, 1-4

Columbia Sportswear 1 . 4 %727Portland  Business or
non-profit, 500+

Community Alliance of Tenants 2 1 . 1 %4Portland  Business or
non-profit, 1-4
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Community Cycling Center 8 8 . 0 %22Portland Bike shop 16+

Community Environmental
Services, PSU

2 3 . 4 %18 Portland Public agency,
1-24 employees

Community Transition Center at
Greenthumb

9 . 8 %31 Portland  Public agency,
25-99

Community Warehouse 5 9 . 1 %9 Portland  Business or
non-profit, 5-24

Con-way Enterprise Services 3 . 5 %950 Portland  Business or
non-profit, 500+

Congressman Earl Blumenauer 1 5 . 8 %7Portland Public agency,
1-24 employees

Conservation Services Group 1 3 . 6 %40 Portland  Business or
non-profit,

CONTECH Stormwater Solutions
Inc.

4 . 7 %89 Portland  Business or
non-profit,

CornerStar Inc. 1 4 . 3 %7 Portland  Business or
non-profit, 5-24

Crag Law Center 4 2 . 1 %3 Suite 417  Business or
non-profit, 1-4

Critical Path Software 2 0 . 8 %20Portland  Business or
non-profit, 5-24

Crowell Ing, LLP 4 . 7 %9 Salem  Business or
non-profit, 5-24

CubeSpace 1 6 . 6 %20 Portland  Business or
non-profit, 5-24
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Cuenta Conmigo 5 7 . 9 %1Portland  Business or
non-profit, 1-4

Custom Business Solutions LLC 7 . 9 %4 Tigard  Business or
non-profit, 1-4

Da Vinci Arts Middle School 6 . 5 %35 Portland  Public agency,
25-99

David Douglas School District- Ron
Russell MS

2 . 9 %70 Portland  Public agency,
25-99

David Evans & Associates, Inc 6 . 4 %290Portland  Business or
non-profit,

David Evans & Associates, Inc. -
Salem

3 . 2 %70 Salem  Business or
non-profit,

Davis Wright Tremaine 6 . 7 %200 Portland  Business or
non-profit,

Dennis' Seven Dees - Eastside 7 . 9 %14 Portland  Business or
non-profit, 5-24

Oregon Department of Consumer &
Business Servives

1 . 8 %800 Salem  Public agency,
500+

Department of Human Services -
Human Services Building

0 . 5 %1300 Salem  Public agency,
500+

Deschutes Brewery Production
Plant

5 . 5 %70Bend  Business or
non-profit,

Deschutes County Planning 1 1 . 9 %15Bend Public agency,
1-24 employees

Deschutes & Ochoco National
Forests

0 . 1 %78Bend  Business or
non-profit,
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Dexter McCarty Middle School 1 4 . 3 %40 Gresham  Business or
non-profit,

Digimarc 3 . 1 %100 Beaverton  Business or
non-profit,

Digital One 1 9 . 5 %7Portland  Business or
non-profit, 5-24

DKS Associates 1 4 . 7 %33Portland  Business or
non-profit,

Dr. Jeffrey D Sher 100 .0%1 Portland  Business or
non-profit, 1-4

Dragonheart Family Healthcare,
LLC

8 9 . 5 %2 Gresham  Business or
non-profit, 1-4

Dunn Carney Allen Higgins &
Tongue

1 . 7 %140Portland  Business or
non-profit,

Earth Share of Oregon 1 4 . 5 %4Portland  Business or
non-profit, 1-4

E A S E 6 . 6 %12 Portland  Business or
non-profit, 5-24

East West College 4 . 8 %50Portland  Business or
non-profit,

Easystreet Online Services 4 . 6 %40Beaverton  Business or
non-profit,

Eclipse Foundation 100 .0%2 Portland  Business or
non-profit, 1-4

Ecology and Environment, Inc. 1 3 . 6 %19 Portland  Business or
non-profit, 5-24
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Ecos Consulting 1 9 . 4 %56Portland  Business or
non-profit,

EcoSecurities 3 1 . 1 %12 Portland  Business or
non-profit, 5-24

Ecotrust 1 9 . 5 %45Portland  Business or
non-profit,

EEA Architects PC 7 3 . 7 %5Portland  Business or
non-profit, 5-24

Elemental Technologies, Inc 1 7 . 3 %7 Portland  Business or
non-profit, 5-24

Elliott Associates, Inc 2 . 5 %34Portland  Business or
non-profit,

Emerita 1 0 . 5 %9 Portland  Business or
non-profit, 5-24

Emily Simon Law Office 8 9 . 5 %2Portland  Business or
non-profit, 1-4

Energy Trust of Oregon 4 4 . 9 %52Portland  Business or
non-profit,

Engineering Design Team, Inc 3 8 . 9 %28Beaverton  Business or
non-profit,

Entercom Portland 0 . 7 %165 Portland  Business or
non-profit,

Enterprise Community Partners,
Inc.

6 . 6 %24 Portland  Business or
non-profit, 5-24

Environmental Building Supplies 1 4 . 2 %17 Portland  Business or
non-profit, 5-24
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Environmental Science &
Assessment

2 9 . 8 %6 Portland  Business or
non-profit, 5-24

enXco 2 9 . 6 %8 Portland  Business or
non-profit, 5-24

ESCO Corporation 0 . 8 %800Portland  Business or
non-profit, 500+

E S I 1 . 4 %650 Portland  Business or
non-profit, 500+

Evergreen Engineering 0 . 6 %54 Hillsboro  Business or
non-profit,

Express Personnel Services, Inc.
Downtown Portland Office

1 8 . 9 %5 Portland  Business or
non-profit, 5-24

Extensis, Inc. 1 4 . 6 %85Portland  Business or
non-profit,

Faubion Elementary 2 2 . 0 %23 Portland Public agency,
1-24 employees

Federal Highway Administration 0 . 3 %20 Salem Public agency,
1-24 employees

FedEx Kinko's - Gresham 4 . 8 %11 Gresham  Business or
non-profit, 5-24

FedEx Kinkos - Mall 205 1 3 . 2 %14 Portland  Business or
non-profit, 5-24

FEI Company 2 . 3 %350 Hillsboro  Business or
non-profit,

FHWA-WFLHD 1 . 3 %200 Vancouver  Public agency,
100-499
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Fidelity ePayments 9 . 6 %55 Portland  Business or
non-profit,

Finavera Renewables 6 7 . 1 %4 Portland  Business or
non-profit, 1-4

Fine Design Group 5 . 0 %18 Portland  Business or
non-profit, 5-24

First Alternative Coop 2 7 . 9 %101Corvallis  Business or
non-profit,

First Baptist Church of Beaverton 4 . 6 %8 Beaverton  Business or
non-profit, 5-24

Fiserv EFT 1 . 3 %218 Portland  Business or
non-profit,

Flexcar Portland/Vancouver 2 5 . 4 %12Portland  Business or
non-profit, 5-24

Fliegen Works, Inc 6 1 . 8 %4 Portland  Business or
non-profit, 1-4

Fluid Market Strategies 1 8 . 9 %12 Portland  Business or
non-profit, 5-24

Food Front Cooperative 4 . 2 %50Portland  Business or
non-profit,

Food In Bloom 1 9 . 7 %4 Portland  Business or
non-profit, 1-4

Formations, Inc. 5 . 3 %17Portland  Business or
non-profit, 5-24

Fowler Middle School 2 . 2 %60Tigard  Public agency,
25-99
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# of
EmployeesC i t y

Participating organizations, by name
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Franklin High School 2 . 2 %100Portland  Public agency,
100-499

Fred Meyer, Inc. 0 . 5 %1600Portland  Business or
non-profit, 500+

Free Geek 2 2 . 1 %20Portland  Business or
non-profit, 5-24

Fregonese Associates 4 3 . 2 %10 Portland  Business or
non-profit, 5-24

Freightliner, LLC 1 . 5 %1900Portland  Business or
non-profit, 500+

Freightliner - Cutter Bldg 0 . 9 %500Portland  Business or
non-profit, 500+

Freightliner PVE & Styling Groups 4 . 2 %171 Portland  Business or
non-profit,

Friends of Forest Park 3 6 . 8 %4Portland  Business or
non-profit, 1-4

Friends of Tryon Creek 1 1 . 3 %7Portland  Business or
non-profit, 5-24

Gaiser Middle School/VSAA 0 . 9 %100 vancouver  Public agency,
100-499

Galois Connections, Inc 1 7 . 1 %33 Beaverton  Business or
non-profit,

Garmin AT 1 . 2 %175 Salem  Business or
non-profit,

Garvey Schubert Barer 1 . 2 %55Portland  Business or
non-profit,
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GBD Architects, Inc. 6 . 4 %96Portland  Business or
non-profit,

GeoDesign, Inc. 2 4 . 4 %11 Portland  Business or
non-profit, 5-24

George P. Johnson 2 6 . 3 %6 Portland  Business or
non-profit, 5-24

Georgia Pacific Chemical LLC 2 . 2 %50 Albany  Business or
non-profit,

Gere Donovan Creative 4 1 . 1 %5 Portland  Business or
non-profit, 5-24

Glenfair Elementary School 2 . 2 %50Portland  Public agency,
25-99

Glumac 8 . 6 %70Portland  Business or
non-profit,

Golden Temple/ Yogi Tea 1 . 4 %260 Eugene  Business or
non-profit,

Good Medicine Acupuncture,
Herbal Medicine, and Chinese
Massage

5 . 3 %1 Portland  Business or
non-profit, 1-4

Gordon Russell Middle School 7 . 2 %75Gresham  Public agency,
25-99

Grady Britton 2 5 . 7 %18Portland  Business or
non-profit, 5-24

Grand & Benedicts 2 . 8 %65Portland  Business or
non-profit,

Grand Central Baking Company 3 0 . 5 %128Portland  Business or
non-profit,
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Grapheon Design 3 0 . 7 %6Portland  Business or
non-profit, 5-24

Green Building Services 2 9 . 7 %37Portland  Business or
non-profit,

Green Empowerment 0 . 7 %8 Portland  Business or
non-profit, 5-24

Green Mountain Energy 1 2 . 0 %7 Portland  Business or
non-profit, 5-24

GreenField Health System 1 . 7 %19Portland  Business or
non-profit, 5-24

GreenWorks, PC 8 3 . 5 %15Portland  Business or
non-profit, 5-24

Gresham High School 4 . 1 %75 Gresham  Public agency,
25-99

Gresham Rehab (Providence) 2 3 . 4 %9 Gresham  Business or
non-profit, 5-24

Group Mackenzie 1 4 . 4 %132Portland  Business or
non-profit,

GSI Water Solutions, Inc. 2 5 . 4 %17 Portland  Business or
non-profit, 5-24

Gunderson 0 . 3 %1000Portland  Business or
non-profit, 500+

Hagen O'Connell LLP 4 . 2 %15Portland  Business or
non-profit, 5-24

Hahn and Associates, Inc. 2 4 . 0 %16Portland  Business or
non-profit, 5-24
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Hands On Portland 2 6 . 3 %10Portland  Business or
non-profit, 5-24

Hanlon Brown Design 4 . 0 %25Portland  Business or
non-profit,

Hanna Anderson 3 . 3 %183Portland  Business or
non-profit,

Harland Financial Solutions
(Portland)

2 . 2 %230 Portland  Business or
non-profit,

Harper Houf Peterson Righellis,
Inc.

5 . 0 %73 Portland  Business or
non-profit,

Harry L Stearns, Inc. 6 . 1 %24 Portland  Business or
non-profit, 5-24

Hatfield Marine Science Center
(HMAC)

1 . 5 %300Newport  Public agency,
100-499

Hawthorne Auto Clinic Inc 1 2 . 7 %12Portland  Business or
non-profit, 5-24

HDR, Inc. 5 . 8 %130Portland  Business or
non-profit,

Healthnotes, Inc. 1 2 . 8 %35Portland  Business or
non-profit,

Hearing & Speech Institute 3 . 5 %50Portland  Business or
non-profit,

Heinz Records 5 2 . 6 %3Portland  Business or
non-profit, 1-4

Hennebery Eddy Architects, Inc. 2 1 . 8 %28portland  Business or
non-profit,
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Henry Wine Group 6 . 1 %20 Portland  Business or
non-profit, 5-24

Herrera Environmental Consultants 2 4 . 6 %6Portland  Business or
non-profit, 5-24

Hewlett Packard-Corvallis 1 . 7 %2400Corvallis  Business or
non-profit, 500+

Hewlett-Packard Vancouver 2 . 0 %1500Vancouver  Business or
non-profit, 500+

Hoffman Hart & Wagner 1 . 1 %95 Portland  Business or
non-profit,

Hoffman Stewart & Schmidt 1 . 7 %25 Portland  Business or
non-profit,

Hollyrood-Fernwood School 2 . 8 %61 Portland  Public agency,
25-99

HoltzReport 8 9 . 5 %1Portland  Business or
non-profit, 1-4

Homestreet - Banyan Tree, Inc. 2 . 6 %55 Beaverton  Business or
non-profit,

Hood McNees, Inc. 0 . 4 %105 Portland  Public agency,
100-499

Hooper Center 0 . 6 %100 Portland  Business or
non-profit,

Horizon Air 0 . 1 %2000 Portland  Business or
non-profit, 500+

Hot Lips Pizza 0 . 6 %120Portland  Business or
non-profit,
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Hot Lips Pizza-Killingsworth 7 . 9 %20 Portland  Business or
non-profit, 5-24

IBM Beaverton 4 . 3 %500Beaverton  Business or
non-profit, 500+

ID Branding 7 . 0 %21 Portland  Business or
non-profit, 5-24

Imbibe Magazine 4 2 . 1 %3 Portland  Business or
non-profit, 1-4

IRCO (Immigrant and Refugee
Community Organization)

1 . 9 %150 Portland  Business or
non-profit,

Indigo Wellness Center 4 . 9 %14 Salem  Business or
non-profit, 5-24

InFocus 0 . 6 %150 Wilsonville  Business or
non-profit,

Inspiration Software, Inc. 4 . 8 %64Portland  Business or
non-profit,

Instantiations, Inc. 1 . 4 %15 Portland  Business or
non-profit, 5-24

Integra Telecom, Inc. (Corporate &
Oregon)

0 . 4 %550Portland  Business or
non-profit, 500+

Integral Consulting 2 0 . 0 %15 Portland  Business or
non-profit, 5-24

Intel Oregon 0 . 4 %11000Hillsboro  Business or
non-profit, 500+

Interface Engineering 7 . 1 %120 Portland  Business or
non-profit,
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ITT Technical Institute 0 . 9 %100 Portland  Business or
non-profit,

Jama Software 1 3 . 2 %6 Portland  Business or
non-profit, 5-24

James John Elementary School 4 . 6 %50Portland  Public agency,
25-99

JanRain, Inc. 2 3 . 0 %11Portland  Business or
non-profit, 5-24

Jason Lee Middle School 0 . 9 %84 Vancouver  Public agency,
25-99

JDK Design 1 4 . 5 %4 Portland  Business or
non-profit, 1-4

Jeanne Lawson Assoc. 1 3 . 6 %12Portland  Business or
non-profit, 5-24

Jesuit Volunteer Corps Northwest 2 5 . 3 %10 Portland  Business or
non-profit, 5-24

Jive Software 1 0 . 7 %60Portland  Business or
non-profit,

Jones & Stokes Associates 1 0 . 2 %28Portland  Business or
non-profit,

Kaiser Permanente AWL 0 . 4 %300Portland  Business or
non-profit,

Kaiser Permanente EPW/RKW 3 . 5 %50 Gresham  Business or
non-profit,

Kaiser Permanente Interstate
Campus

2 . 7 %800Portland  Business or
non-profit, 500+
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Kaiser Permanente KPB 1 . 8 %600Portland  Business or
non-profit, 500+

Kaiser Permanente - NSC 1 . 5 %180Portland  Business or
non-profit,

Kaiser Permanente Sunnyside
Campus

0 . 4 %1500Clackamas  Business or
non-profit, 500+

Kavi 9 . 0 %42Portland  Business or
non-profit,

KEEN, Inc. 1 1 . 7 %60 Portland  Business or
non-profit,

Kennedy/Jenks Consultants 6 . 9 %60Portland  Business or
non-profit,

Kennedy/Jenks Consultants 5 0 . 0 %10Portland  Business or
non-profit, 5-24

Kent W. Cox & Associates 1 8 . 7 %9Gresham  Business or
non-profit, 5-24

KGW - TV 8 3 . 4 %150Portland  Business or
non-profit,

Kinetics 0 . 5 %120Wilsonville  Business or
non-profit,

KINK Radio 0 . 9 %50Portland  Business or
non-profit,

Kittelson & Associates, Inc. 5 . 9 %70 Portland  Business or
non-profit,

Klarquist Sparkman, LLP 3 . 0 %166 Portland  Business or
non-profit,
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Knowledge Learning Corporation 0 . 7 %700 Portland  Business or
non-profit, 500+

Kohles Bioengineering 100 .0%1Portland  Business or
non-profit, 1-4

Kolisch Hartwell PC 8 . 9 %57Portland  Business or
non-profit,

KPFF Consulting Engineers 1 1 . 4 %155Portland  Business or
non-profit,

Kraxberger Middle School 2 . 0 %73Gladstone  Public agency,
25-99

LaCie 0 . 5 %150 Hillsboro  Business or
non-profit,

LAIKA/house 2 2 . 4 %40 Portland  Business or
non-profit,

Lake Oswego High School 1 . 7 %80Lake Oswego  Public agency,
25-99

Lake Oswego Junior High 6 . 6 %50West Linn  Public agency,
25-99

Lane Powell 1 . 3 %170Portland  Business or
non-profit,

Lane Community College 1 . 6 %325Eugene  Public agency,
100-499

Lango Hansen 1 9 . 7 %8 Portland  Business or
non-profit, 5-24

Lattice Semiconductor Corporation 1 . 3 %300 Hillsboro  Business or
non-profit,
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Laurelhurst Dentistry 3 . 2 %15 Portland  Business or
non-profit, 5-24

Laurelwood Dental 3 . 4 %14 Portland  Business or
non-profit, 5-24

Legacy Emanuel Hospital 0 . 9 %3000Portland  Business or
non-profit, 500+

Legacy Good Samaritan Hospital 1 . 1 %1900Portland  Business or
non-profit, 500+

Legacy Mt. Hood Medical Center 0 . 2 %1000 Gresham  Business or
non-profit, 500+

Legacy Salmon Creek Hospital 0 . 1 %700 Vancouver  Business or
non-profit, 500+

Legal Aid Services of Oregon 6 . 1 %44Portland  Business or
non-profit,

Lensbabies 5 1 . 5 %14 Portland  Business or
non-profit, 5-24

Lent Elementary School 8 . 8 %37 Portland  Public agency,
25-99

Lewis & Clark College 5 . 3 %625Portland  Business or
non-profit, 500+

Lewis Elementary School 6 . 6 %175 Portland  Public agency,
100-499

 LifeWorks Northwest 1 . 3 %487 Portland  Business or
non-profit,

Lincoln High School 0 . 2 %1700Portland  Public agency,
500+
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Linfield College 5 . 0 %400 McMinnville  Business or
non-profit,

Lions Eye Bank of Oregon 4 . 1 %22 Portland  Business or
non-profit, 5-24

Liquid Development 2 0 . 2 %24 Portland  Business or
non-profit, 5-24

Literary Arts 3 0 . 8 %7Portland  Business or
non-profit, 5-24

Living Yoga 4 7 . 4 %2 Portland  Business or
non-profit, 1-4

Lot Whitcomb Elementary School 3 . 0 %75 Milwaukie  Public agency,
25-99

Louisiana-Pacific Portland 1 . 1 %150 Portland  Business or
non-profit,

Lovely Hula Hands 1 1 . 6 %10Portland  Business or
non-profit, 5-24

Lower Columbia River Estuary
Partnership

4 6 . 1 %12Portland  Business or
non-profit, 5-24

LRS Architects 1 5 . 9 %84Portland  Business or
non-profit,

Lundin Cole Architects, PC 4 6 . 8 %10 Portland  Business or
non-profit, 5-24

Madison High School 6 . 3 %90 Portland  Public agency,
25-99

Mahlum Architects 2 2 . 1 %41Portland  Business or
non-profit,



Organization

Bike Commute Challenge

The criterium for winning is “% of Days Biked”,
which is determined by (Total Bike Commutes/# of Employees*19 assumed workdays in September).
“# of Employees” is full-time equivalent and is therefore sometimes smaller than “# of participants.”

% Days
B i ked

# of
EmployeesC i t y

Participating organizations, by name

Size Category

Marger Johnson & McCollom PC 5 . 4 %51 Portland  Business or
non-profit,

Marion County 0 . 8 %1190Salem  Public agency,
500+

Mason, Bruce & Girard, Inc. 2 . 6 %55Portland  Business or
non-profit,

MathStar 0 . 7 %75 Hillsboro  Business or
non-profit,

Maul Foster Alongi, Portland Office 1 1 . 2 %16 Portland  Business or
non-profit, 5-24

Maxim Integrated Products,
Evergreen Campus

0 . 4 %450 Hillsboro  Business or
non-profit,

Maxwell PR 2 . 3 %9 Portland  Business or
non-profit, 5-24

Mayer/Reed 4 1 . 8 %15Portland  Business or
non-profit, 5-24

Mazama Capital Management 1 0 . 9 %25Portland  Business or
non-profit,

McDonald Jacobs, PC 1 1 . 4 %19Portland  Business or
non-profit, 5-24

McKanna Bishop Joffe & Sullivan,
L L P

7 . 9 %10 Portland  Business or
non-profit, 5-24

McLoughlin Middle School 5 . 8 %50 Vancouver  Public agency,
25-99

McNary High School 1 . 7 %160 Keizer  Public agency,
100-499
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Meadow Park Middle School 5 . 3 %80Beaverton  Business or
non-profit,

Medical Teams International 3 . 9 %90 Tigard  Business or
non-profit,

Men's Resource Center 8 . 8 %12 Portland  Business or
non-profit, 5-24

Mentor Graphics 0 . 6 %900Wilsonville  Business or
non-profit, 500+

Mercantile 0 . 9 %35Portland  Business or
non-profit,

Mercy Corps Headquarters 1 0 . 1 %150 Portland  Business or
non-profit,

Mercy Corps NW 1 0 . 5 %12 Portland  Business or
non-profit, 5-24

Meridian Technology Group 0 . 9 %120 Lake Oswego  Business or
non-profit,

Metro Regional Services 2 0 . 2 %300Portland  Public agency,
100-499

Metropolitan Family Service 3 . 3 %63Portland  Business or
non-profit,

Metropolitan Public Defender 1 1 . 8 %90 Portland  Business or
non-profit,

Metzger Elementary School 1 . 1 %76Tigard  Public agency,
25-99

Microchip Technology Inc. 1 . 2 %365Gresham  Business or
non-profit,
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Micropump, Inc. 1 . 6 %100 Vancouver  Business or
non-profit,

Microsoft 1 7 . 2 %42 Portland  Business or
non-profit,

MIG, Inc. 5 5 . 7 %12 Portland  Business or
non-profit, 5-24

Miller Nash 2 . 3 %119Portland  Business or
non-profit,

Milwaukie High School Food
Services

2 . 6 %12 Milwaukie Public agency,
1-24 employees

MOB Support Services 1 . 2 %22 Portland  Business or
non-profit, 5-24

Morrison Child and Family Services
Healthy Start Program

5 7 . 9 %1 Portland  Business or
non-profit, 1-4

Morrison Child and Family Services
Healthy Start Program

2 . 6 %8 Portland  Business or
non-profit, 5-24

Multnomah Athletic Club 0 . 2 %497Portland  Business or
non-profit,

Multnomah County ADS East & NF
Branch

1 . 0 %54 Gresham  Business or
non-profit,

Multnomah County Aging &
Disability SE

3 . 9 %30 Portland  Public agency,
25-99

Multnomah County Community
Services

2 . 4 %240 Portland  Public agency,
100-499

Multnomah County District Attorney 0 . 6 %217 Portland  Public agency,
100-499
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Multnomah County Health
Department

2 . 7 %200Portland  Public agency,
100-499

Multnomah County Health Dept -
North Portland

0 . 4 %80 Porltand  Public agency,
25-99

Multnomah County Library 6 . 9 %453Portland  Public agency,
100-499

Multnomah County- Lincoln
Building

2 . 5 %500 Portland  Public agency,
500+

Multnomah County Multnomah
Building

1 . 7 %527 Portland  Public agency,
500+

Multnomah County Sheriff's Office 3 . 3 %40 Portland  Business or
non-profit,

Multnomah County STD Prevention
Program

4 . 2 %20 Portland Public agency,
1-24 employees

Multnomah County West ADS 0 . 8 %28 Portland  Public agency,
25-99

Murray Smith & Associates Inc. 5 . 3 %66Portland  Business or
non-profit,

MWH - Durham Field Office 2 8 . 4 %5Tigard  Business or
non-profit, 5-24

Myhre Group Architects 8 . 4 %127 Portland  Business or
non-profit,

National College of Naturopathic
Medicine - NCNM

1 4 . 5 %500 Portland  Business or
non-profit, 500+

Nationwide Insurance 0 . 5 %250 Portland  Business or
non-profit,
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Native American Youth and Family
Center

2 . 2 %47 Portland  Business or
non-profit,

Nau Inc 1 5 . 0 %60Portland  Public agency,
25-99

Neal Huston & Associates
Architects

3 5 . 7 %9Bend  Business or
non-profit, 5-24

Neighborhood House, Inc. 1 . 8 %74 Portland  Business or
non-profit,

Neil Kelly Co., Inc. 1 . 7 %165 Portland  Business or
non-profit,

NEMO Design 6 . 4 %51 Portland  Business or
non-profit,

New Edge Networks 1 . 0 %275Vancouver  Business or
non-profit,

New Seasons Market - Arbor Lodge 4 1 . 4 %160Portland  Business or
non-profit,

New Seasons Market- Cedar Hills
Crossing

1 . 2 %190 Beaverton  Business or
non-profit,

New Seasons - Concordia 1 8 . 4 %253Portland  Business or
non-profit,

New Seasons Market Happy Valley 1 . 9 %125 Happy Valley  Business or
non-profit,

New Seasons Market Mountain Park 0 . 5 %200 Lake Oswego  Business or
non-profit,

New Seasons Market - Orenco
Station

5 . 7 %109 Hillsboro  Business or
non-profit,
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New Seasons Market - Raleigh Hills 7 . 6 %173Portland  Business or
non-profit,

New Seasons Market - Sellwood 1 1 . 4 %115 Portland  Business or
non-profit,

New Seasons Market Seven
Corners

2 5 . 6 %202Portland  Business or
non-profit,

New Seasons Market Store Support 6 . 8 %67 Portalnd  Business or
non-profit,

New Urban High School 8 . 1 %30 Milwaukie  Public agency,
25-99

Nike 1 . 2 %4500Beaverton  Business or
non-profit, 500+

Nikon Precision 6 . 0 %21Hillsboro  Business or
non-profit, 5-24

NOAA Fisheries 1 2 . 5 %90Portland  Public agency,
25-99

North Gresham Grade School 3 . 1 %54 Gresham  Public agency,
25-99

North Pacific Group 0 . 4 %200Portland  Business or
non-profit,

Northwest Building Maintenance
C o .

2 . 8 %15 Beaverton  Business or
non-profit, 5-24

Northwest Earth Institute 4 3 . 9 %9Portland  Business or
non-profit, 5-24

Northwest Energy Efficiency
Alliance

3 6 . 5 %27Portland  Public agency,
25-99
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Northwest Health Foundation 1 9 . 7 %12Portland  Business or
non-profit, 5-24

Northwest Physicians Insurance
Company

2 . 5 %30 Salem  Business or
non-profit,

Nossa Familia Coffee 3 6 . 8 %2Portland Business or
non-profit, 1-4

Novellus 0 . 1 %450 Tualatin,  Business or
non-profit,

NW Desi 4 9 . 1 %3 Portland  Business or
non-profit, 1-4

NW Natural 0 . 6 %1200Portland  Business or
non-profit, 500+

NWREL 3 . 2 %157 Portland  Business or
non-profit,

OCHIN 4 . 6 %50 Portland  Business or
non-profit,

ODOT ~ Human Resources 5 . 0 %20 Salem Public agency,
1-24 employees

ODOT Region 1 3 . 6 %600Portland  Public agency,
500+

ODOT - Salem Southern & Eastern
Oregon

2 . 0 %1500Salem  Public agency,
500+

Office of Commissioner Sam Adams 4 2 . 1 %9Portland Public agency,
1-24 employees

Office of Sustainable Development 5 0 . 7 %38Portland  Public agency,
25-99
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OHSU 3 . 0 %8930Portland  Business or
non-profit, 500+

Old Town Clinic 2 . 9 %40 Portland  Business or
non-profit,

Oliver Wyman ELC 5 . 7 %50 Portland  Business or
non-profit,

Omneon Video Network 4 . 1 %80Beaverton  Business or
non-profit,

Omnimedix Institute 3 5 . 7 %14Portland  Business or
non-profit, 5-24

Opal Creek Ancient Forest Center 3 . 6 %13 Portland  Business or
non-profit, 5-24

Open Meadow Alternative Schools 2 4 . 7 %40 Portland  Business or
non-profit,

OpenSourcery 1 1 . 0 %11 Portland  Business or
non-profit, 5-24

Opsis Architecture 2 9 . 1 %36Portland  Business or
non-profit,

Opus Creative 4 . 4 %55Portland  Business or
non-profit,

Oracle Corp 1 . 8 %150Portland  Business or
non-profit,

Oregon Baptist Retirement Homes 0 . 8 %75 Portland  Business or
non-profit,

Oregon Bus Project 7 4 . 6 %12 Portland  Business or
non-profit, 5-24
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Oregon Center for Applied Science 5 . 5 %41Eugene  Business or
non-profit,

Oregon Center for Hispanic
Academic Achievement (OCHAA)

1 7 . 4 %10 Portland  Business or
non-profit, 5-24

Oregon Coast Aquarium 1 . 7 %75 Newport  Business or
non-profit,

Oregon College of Art and Craft 0 . 9 %65 Portland  Business or
non-profit,

Oregon College of Oriental
Medicine

0 . 2 %200Portland  Business or
non-profit,

Oregon Commission on Children
and Families

5 . 1 %33Salem  Public agency,
25-99

Oregon Community Foundation 1 4 . 2 %36Portland  Business or
non-profit,

Oregon Council for the Humanities 2 1 . 8 %7 Portland  Business or
non-profit, 5-24

OREGON DEPARTMENT OF
AGRICULTURE

2 . 0 %325SALEM  Public agency,
100-499

Oregon Department of Education 0 . 9 %370Salem  Public agency,
100-499

Oregon Department of Energy 7 . 8 %86Salem  Public agency,
25-99

Oregon Dept. of Fish and Wildlife 0 . 7 %68Corvallis  Business or
non-profit,

Oregon Department of Forestry |
Forest Grove

1 0 . 8 %40 Forest Grove  Public agency,
25-99
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The criterium for winning is “% of Days Biked”,
which is determined by (Total Bike Commutes/# of Employees*19 assumed workdays in September).
“# of Employees” is full-time equivalent and is therefore sometimes smaller than “# of participants.”
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Participating organizations, by name

Size Category

Oregon Department of Human
Services - District 5

1 . 0 %500 Eugene Public agency,
1-24 employees

Oregon Department of Kick Ass 100 .0%1 Portland  Business or
non-profit, 1-4

Oregon Department of Land
Conservation & Development
(Salem)

7 . 2 %65Salem  Public agency,
25-99

Oregon Department of Revenue 0 . 1 %1000Salem  Public agency,
500+

Oregon Dept of Administrative
Services

0 . 9 %920 Salem  Public agency,
500+

Oregon DEQ 8 . 1 %730Portland  Public agency,
500+

Oregon Environmental Council 3 2 . 4 %13Portland  Business or
non-profit, 5-24

Oregon Eye Specialists, PC 1 . 8 %15 Portland  Business or
non-profit, 5-24

Oregon Food Bank 1 0 . 5 %60Portland  Business or
non-profit,

Oregon Health Forum 3 6 . 8 %6 Portland  Business or
non-profit, 5-24

Oregon Historical Society 1 0 . 3 %49Portland  Business or
non-profit,

Oregon League of Conservation
Voters

4 8 . 5 %9Portland Business or
non-profit, 5-24

Oregon Legislative Staff Offices 7 . 4 %80 Salem  Public agency,
25-99
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# of
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Participating organizations, by name
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Oregon Museum of Science &
Industry

6 . 9 %480Portland  Business or
non-profit,

Oregon Natural Desert Association 9 4 . 7 %1Portland  Business or
non-profit, 1-4

Oregon Natural Step Network 4 2 . 1 %2Portland  Business or
non-profit, 1-4

Oregon Parks and Recreation 0 . 8 %150Salem  Public agency,
100-499

Oregon Public Broadcasting 1 0 . 2 %150Portland  Business or
non-profit,

Oregon State Library 2 . 1 %45Salem  Business or
non-profit,

Oregon State Office - Portland
Building

4 . 9 %300 Portland  Business or
non-profit,

Oregon State Police 8 . 8 %12 Salem Public agency,
1-24 employees

Oregon State Police Crime Lab 1 . 3 %45 clackamas  Public agency,
25-99

Oregon State University 1 . 8 %5270Corvallis Public agency,
500+

Oregon State University
Foundation

1 . 2 %120 Corvallis  Business or
non-profit,

Oregon Trial Lawyers Association 1 8 . 4 %4Portland  Business or
non-profit, 1-4

Oregon Water Resources Dept 4 . 6 %142Salem  Public agency,
100-499
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The criterium for winning is “% of Days Biked”,
which is determined by (Total Bike Commutes/# of Employees*19 assumed workdays in September).
“# of Employees” is full-time equivalent and is therefore sometimes smaller than “# of participants.”
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Oregon Wild 2 1 . 1 %13 Portland  Business or
non-profit, 5-24

Oregon Women Lawyers 8 1 . 6 %2 Portland  Business or
non-profit, 1-4

Oregon Zoo 0 . 3 %225Portland  Business or
non-profit,

OTAK 3 . 7 %207Lake Oswego  Business or
non-profit,

Our Oregon 2 0 . 3 %7 Portland  Business or
non-profit, 5-24

OYA Support Central Ofc. 2 1 . 1 %4 Salem Public agency,
1-24 employees

Pacific Crest Community School 1 7 . 2 %100 Portland  Business or
non-profit,

Pacific Environmental Advocacy
Center

3 9 . 5 %6 Portland  Business or
non-profit, 5-24

Pacific NW College of Art 9 . 5 %200Portland  Business or
non-profit,

Pacific University 2 . 4 %570 Forest Grove  Business or
non-profit, 500+

Pacificorp 1 . 8 %650Portland  Business or
non-profit, 500+

PAE Consulting Engineers 9 . 1 %60 Portland  Business or
non-profit,

Papa Murphy’s 1 . 0 %60 Vancouver  Business or
non-profit,



Organization

Bike Commute Challenge

The criterium for winning is “% of Days Biked”,
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Parametrix, Inc 5 . 4 %85Portland  Business or
non-profit,

Russell Academy of Academic
Achievement

2 . 4 %50Portland  Public agency,
25-99

Parkrose Schools - Sacramento
Elementary

4 . 2 %58 Portland  Public agency,
25-99

Parrish Middle School 1 . 3 %88 Salem  Public agency,
25-99

Parsons Brinckerhoff 6 . 3 %96Portland  Business or
non-profit,

Patagonia 8 6 . 8 %8Portland  Business or
non-profit, 5-24

Patrick Chapman, ND 5 7 . 9 %1 Portland  Business or
non-profit, 1-4

PAVONE Inc. 8 4 . 2 %1 Portland  Business or
non-profit, 1-4

PC Trask & Associates 5 0 . 9 %3 Portland  Business or
non-profit, 1-4

Pepsi (PBG-Pepsi Bottling Group) 2 . 2 %125 Portland  Business or
non-profit,

Performance Bicycle 5 6 . 5 %11Beaverton Bike Shop 9-15

Performance Bicycle Shop #63 2 6 . 3 %12 Tualatin Bike Shop 9-15

Pheedo 1 3 . 8 %8 Portland  Business or
non-profit, 5-24
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Participating organizations, by name
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PhotoCraft, Inc. 1 . 1 %45Portland  Business or
non-profit,

Physical Element 1 . 8 %3Portland  Business or
non-profit, 1-4

Planar Systems, Inc. 0 . 8 %250Beaverton  Business or
non-profit,

PLANET ARGON LLC. 6 3 . 8 %8 Portland  Business or
non-profit, 5-24

Planned Parenthood of the
Columbia Willamette

6 . 5 %172Portland  Business or
non-profit,

Port of Portland Headquarters 1 . 9 %700Portland  Public agency,
500+

Port of Vancouver USA 1 1 . 6 %35 Vancouver  Public agency,
25-99

Portfolio 21 2 2 . 6 %10Portland  Business or
non-profit, 5-24

Portland Art Museum 5 . 8 %225 Portland  Business or
non-profit,

Portland Baroque Orchestra 2 9 . 8 %3 Portland  Business or
non-profit, 1-4

Portland Community College -
Cascade Campus

1 . 0 %500Portland  Public agency,
500+

Portland Community College --
Rock Creek Campus

0 . 5 %625 Portland  Business or
non-profit, 500+

Portland Community College -
Southeast Campus

1 . 3 %100Portland  Public agency,
100-499
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Portland Community College -
Sylvania Campus

0 . 5 %755Portland  Business or
non-profit, 500+

Portland DART School 6 . 2 %75 Portland  Business or
non-profit,

Portland Development Commission 1 1 . 3 %229Portland  Public agency,
100-499

Portland Energy Conservation, Inc 2 1 . 4 %100Portland  Business or
non-profit,

Portland General Electric 0 . 6 %2700Portland  Business or
non-profit, 500+

Portland Housing Center 5 . 7 %12 Portland  Business or
non-profit, 5-24

Portland Impact 9 . 7 %100 Portland  Business or
non-profit,

Portland Opera 1 2 . 9 %48 Portland  Business or
non-profit,

Portland Oregon Visitors
Association

7 . 7 %48Portland  Business or
non-profit,

Binnsmead Middle School 6 . 3 %30Portland  Public agency,
25-99

Portland Public School
Clarendon-Portsmouth

1 3 . 3 %25 Portland  Business or
non-profit,

Portland Public School-Whitman 8 . 1 %45 Portland  Business or
non-profit,

Portland Public Schools -
Beaumont Middle School

1 . 8 %54 Portland  Public agency,
25-99
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Size Category

Portland Public Schools - Benson
High

7 . 7 %88 Portland  Public agency,
25-99

Portland Public Schools - BESC 2 . 5 %450Portland  Public agency,
100-499

Portland Public Schools - Buckman
Elementary

1 . 8 %50 Portland  Public agency,
25-99

Portland Public Schools - Capitol
Hill Elementary

1 . 2 %30 Portland  Business or
non-profit,

Portland Public Schools - Chapman
Elementary

7 . 4 %35 Chapman
School

 Public agency,
25-99

Portland Public Schools -
Cleveland High

4 . 3 %90 Portland  Public agency,
25-99

East/West Sylvan Middle School 4 . 7 %55Portland  Public agency,
25-99

Portland Public Schools - ESL
Department @ Roosevelt

8 . 4 %15 Portland Public agency,
1-24 employees

Portland Public Schools - Forest
Park Elementary School

2 . 3 %35 Portland  Business or
non-profit,

Portland Public Schools - Glencoe 7 . 1 %38 Portland  Public agency,
25-99

Portland Public Schools - Grant
High

4 . 0 %120 Portland  Public agency,
100-499

Portland Public Schools - Hosford
Middle School

3 . 3 %63Portland  Public agency,
25-99

Portland Public Schools - Jefferson
High School

1 . 6 %100 Portland  Public agency,
100-499
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Portland Public Schools - Kelly 3 . 2 %48 Portland  Public agency,
25-99

Portland Public Schools - King
Elementary

1 . 6 %65 Portland  Public agency,
25-99

Portland Public Schools -
Laurelhurst Elementary School

0 . 8 %40 Portland  Public agency,
25-99

Portland Public Schools - Lee
Elementary

4 . 7 %50 Portland, OR  Public agency,
25-99

Portland Public Schools - Lincoln
High

7 . 0 %97 Portland  Public agency,
25-99

Portland Public Schools - Llewellyn 8 . 2 %20 Portland Public agency,
1-24 employees

Portland Public Schools -
Marysville

1 1 . 2 %33 Portland  Public agency,
25-99

Portland Public Schools - Mt. Tabor
M . S .

5 . 6 %45 Portland  Public agency,
25-99

Portland Public Schools - Pioneer
Program

8 . 7 %75 Portland  Public agency,
25-99

Portland Public Schools -
Renaissance Arts Academy

1 2 . 2 %25 Portland  Public agency,
25-99

Portland Public Schools - Rigler
Elementary

9 . 4 %50 Portland  Public agency,
25-99

Portland Public Schools - Sabin
Elementary

6 . 3 %30 Portland  Public agency,
25-99

Portland Public Schools - SEIS 1 . 8 %35 portland  Public agency,
25-99
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Portland Public Schools - Sellwood
Middle School

2 . 6 %42Portland  Public agency,
25-99

Portland Public Schools - Sitton
Elementary

4 . 8 %35 Portland  Public agency,
25-99

Portland Public Schools - Student
Transportation

1 . 3 %125 Portland  Public agency,
100-499

Portland Public Schools - Vernon
Elementary School

7 . 0 %40Portland  Public agency,
25-99

Portland Public Schools-
Winterhaven

1 0 . 0 %30 Portland  Public agency,
25-99

Portland Public Schools -
Woodlawn School

1 . 4 %40 Portland  Public agency,
25-99

Portland Public Schools -
Woodmere Elementary

1 . 6 %50 Portland  Public agency,
25-99

Portland Public Schools--Scott 3 . 4 %58 Portland  Public agency,
25-99

Portland Public Schools-Beach
Elementary

3 . 0 %40 Portland  Business or
non-profit,

Portland Public Schools - Lane
Middle School

1 . 9 %60 Portland  Public agency,
25-99

Portland Public Schools -
Metropolitan Learning Center
(MLC)

1 8 . 6 %30Portland  Public agency,
25-99

Portland Public
Schools-Woodstock Elementary

1 1 . 1 %35 Portland  Public agency,
25-99

Portland Roasting 1 7 . 8 %26Portland  Business or
non-profit,
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Portland Schools Foundation 1 1 . 6 %10 Portland  Business or
non-profit, 5-24

Portland State University 1 . 7 %1800Portland  Public agency,
500+

Portland State University - Biology 2 6 . 6 %40 Portland  Public agency,
25-99

Portland State University -
Computer Science

0 . 5 %200 Portland  Public agency,
100-499

Portland State University - CREC 4 1 . 1 %16 Portland  Business or
non-profit, 5-24

Portland State University - Grad
School of Education

0 . 7 %100 Portland  Business or
non-profit,

Portland State University- School
of Social Work

0 . 0 %3000 Portland  Business or
non-profit, 500+

Portland State University - UNST 4 . 0 %80 Portland  Public agency,
25-99

Portland State University-ART 1 . 3 %50 Portland  Public agency,
25-99

Portland State University-CUPA 1 0 . 1 %95 Portland  Public agency,
25-99

Portland State University-Facilities 1 0 . 6 %74 Portland  Business or
non-profit,

Portland State University-Housing
& Transportation

1 1 . 5 %60 Portland  Public agency,
25-99

Portland State University-OIT-IS 2 3 . 5 %15 Portland Public agency,
1-24 employees
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Portland Tribune 5 . 7 %44Portland  Business or
non-profit,

Portland VA Medical Center 0 . 7 %3000Portland  Public agency,
500+

Portland Waldorf School 0 . 4 %40 Milwaukie  Business or
non-profit,

Portland Water Bureau 4 . 1 %640Portland  Public agency,
500+

Powell Valley Elementary School 1 . 1 %45 Gresham  Public agency,
25-99

Powell’s City of Books 9 . 4 %216Portland  Business or
non-profit,

Powell’s City of Books 3 . 3 %58Portland  Business or
non-profit,

Powell’s on Hawthorne 0 . 8 %25 Portland  Business or
non-profit,

Powells.com 9 . 6 %103 Portland  Business or
non-profit,

Powells Hoyt Street Warehouse 9 . 8 %30 Portland  Business or
non-profit,

Powells Technical Books 2 7 . 9 %13 Portland  Business or
non-profit, 5-24

PPM Energy 3 . 5 %327 Portland  Business or
non-profit,

Pratt & Larson Ceramics, Inc. 1 0 . 6 %115Portland  Business or
non-profit,
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Precision Castparts Corp 0 . 3 %1000 Portland  Business or
non-profit, 500+

Precision Digital Imaging 4 1 . 1 %5 Portland  Business or
non-profit, 5-24

PREM Group 4 . 6 %60 Portland  Business or
non-profit,

ProSchools 1 . 7 %34 Portland  Business or
non-profit,

ProtoCall, Inc 3 . 5 %100Portland  Business or
non-profit,

Providence Downtown PT 0 . 8 %500Portland  Business or
non-profit, 500+

Providence Milwaukie Hospital 0 . 2 %500 Milwaukie  Business or
non-profit, 500+

Providence Downtown PT 1 . 1 %2500Portland  Business or
non-profit, 500+

Providence Downtown PT 0 . 1 %5000Portland  Business or
non-profit, 500+

Qualcomm, Inc. 3 . 6 %65 Tigard  Business or
non-profit,

Queen Bee Creations 8 0 . 9 %8 Portland  Business or
non-profit, 5-24

R&H Construction 1 . 5 %65Portland  Business or
non-profit,

Rack Attack 5 1 . 7 %11Portland  Business or
non-profit, 5-24
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Radisys Corporation 1 . 4 %350Hillsboro  Business or
non-profit,

Rakers Relief 4 7 . 4 %1 Portland  Business or
non-profit, 1-4

Reach Community Development
Corporation

1 1 . 8 %50Portland  Business or
non-profit,

Reading Frenzy 4 4 . 7 %2 Portland  Business or
non-profit, 1-4

Real Estate Agency 0 . 3 %32 Salem  Public agency,
25-99

Rebound Physical Therapy 8 . 9 %39 Vancouver  Business or
non-profit,

Reed College 9 . 2 %425Portland  Business or
non-profit,

Regional Research Institute 1 1 . 1 %48Portland  Public agency,
25-99

REI - Hillsboro 1 7 . 9 %45Hillsboro  Business or
non-profit,

REI - Portland 1 2 . 2 %145Portland Bike shop 16+

REI - Tigard/Tualatin 6 . 1 %95Tigard Bike shop 16+

Rejuvenation, Inc. 9 . 8 %190Portland  Business or
non-profit,

Renewable NW Project 6 1 . 7 %7Portland  Business or
non-profit, 5-24
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Research Into Action 2 1 . 1 %9Portland  Business or
non-profit, 5-24

Research Pharmacy Services
-OHSU, CHH Bldg

8 . 8 %6 Portland  Business or
non-profit, 5-24

reSource 3 0 . 5 %5Bend  Business or
non-profit, 5-24

Respironics Bend 1 . 2 %40 Bend  Business or
non-profit,

Respond2 Communications 1 0 . 5 %77 Portland  Business or
non-profit,

Ride Connection 1 . 1 %30 Portland  Business or
non-profit,

Rim Semiconductor, Co. 4 . 7 %20 Portland  Business or
non-profit, 5-24

Rite Aid 0 . 1 %50Hillsboro  Business or
non-profit,

River City Bicycles 8 3 . 3 %35Portland Bike shop 16+

River Network 2 8 . 7 %9Portland  Business or
non-profit, 5-24

RMC Research Corporation 1 6 . 7 %34Portland  Business or
non-profit,

Rockwell Collins 0 . 5 %300 Portland  Business or
non-profit,

Rogue Valley Cycle Sport inc 4 6 . 4 %11 Ashland Bike Shop 9-15
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Rogue Valley Medical Center 0 . 1 %2000 Medford  Business or
non-profit, 500+

Rogue Valley Transportation
District

0 . 1 %80Medford  Public agency,
25-99

Rohde & Schwarz, Inc. 8 . 7 %20Beaverton  Business or
non-profit, 5-24

Roosevelt Elementary School 1 . 7 %60 Vancouver  Public agency,
25-99

ROSE CDC 6 . 0 %7 Portland  Business or
non-profit, 5-24

Rowe Middle School 4 . 0 %71 Milwaukie  Public agency,
25-99

Rowell Brokaw Architects, PC 3 3 . 6 %18 Eugene  Business or
non-profit, 5-24

Sabin-Schellenberg 0 . 9 %80Milwaukie  Business or
non-profit,

Sage Software 0 . 4 %300 Beaverton  Business or
non-profit,

SAIF Corporation 2 . 9 %25Salem  Business or
non-profit,

Salem Hospital 0 . 0 %3000Salem  Business or
non-profit, 500+

Salem Main Post Office 0 . 1 %100Salem  Business or
non-profit,

Salem Pediatric Clinic 3 . 9 %65Salem  Business or
non-profit,
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Salem-Keizer Schools Richmond
Elementary

2 . 3 %50 Salem  Public agency,
25-99

Salem-Keizer Schools - Salem
Heights

1 . 6 %61 Salem  Public agency,
25-99

Salem-Keizer Transit District 0 . 4 %190Salem  Public agency,
100-499

Santiam Bicycle 1 7 . 1 %12Salem Bike Shop 9-15

Saturno Design 2 5 . 6 %7 Portland  Business or
non-profit, 5-24

Schwabe, Williamson & Wyatt, P.C. 2 . 1 %300Portland  Business or
non-profit,

SCI 0 . 4 %14 Portland Public agency,
1-24 employees

Scott Edwards Architecture 1 8 . 4 %18Portland  Business or
non-profit, 5-24

Scott's Cycling and Fitness 9 . 0 %7Salem Bike Shop 1-8

Second Story Interactive Studios 3 9 . 5 %18 Portland  Business or
non-profit, 5-24

See Spot Go 8 4 . 2 %1 Beaverton  Business or
non-profit, 1-4

Sequoia Retail Systems 6 . 6 %12Portland  Business or
non-profit, 5-24

SERA Architects 4 1 . 4 %94Portland Business or
non-profit,
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Service Employees International
Union Local 49

6 . 3 %30 Portland  Business or
non-profit,

SGL Networks 6 4 . 9 %3 Portland  Business or
non-profit, 1-4

Shiels Obletz Johnson 1 4 . 0 %18Portland  Business or
non-profit, 5-24

Shorebank Pacific 8 . 1 %15Portland  Business or
non-profit, 5-24

Sienna Architecture Company 1 2 . 9 %51Portland  Business or
non-profit,

SignaCert, Inc. 2 1 . 2 %32 Portland  Business or
non-profit,

Siltronic Corp 0 . 4 %1000Portland  Business or
non-profit, 500+

Sisters of the Road Cafe 7 . 5 %21Portland  Business or
non-profit, 5-24

Siuslaw SO 1 3 . 4 %75 Corvallis  Public agency,
25-99

SleepASAP.com 2 . 6 %2 Gladstone  Business or
non-profit, 1-4

Socialdata America 4 7 . 4 %1Portland  Business or
non-profit, 1-4

Sockeye Creative 3 6 . 8 %8Portland  Business or
non-profit, 5-24

Soderstrom Architects, P.C. 7 . 5 %30Portland  Business or
non-profit,
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Solstice 1 5 . 8 %11 Portland  Business or
non-profit, 5-24

Sound Images 7 7 . 2 %3 Portland  Business or
non-profit, 1-4

South Medford High School 0 . 8 %140Medford  Business or
non-profit,

South Salem Cycleworks 9 1 . 6 %5Salem Bike shop  1-8

South Medford High School 5 . 0 %105Medford  Public agency,
100-499

Sports Lab Physical Therapy 5 5 . 3 %2 Portland  Business or
non-profit, 1-4

Sprague High School 2 . 0 %140 Salem  Public agency,
100-499

Springbrook Software 3 . 4 %95Portland  Business or
non-profit,

SRG Partnership 1 3 . 7 %76Portland  Business or
non-profit,

Standard Insurance Company 1 . 9 %2000Portland  Business or
non-profit, 500+

Starbucks (6th & Salmon) 2 9 . 2 %11 Portland  Business or
non-profit, 5-24

StastnyBrun Architects, Inc. 1 8 . 1 %9 Portland  Business or
non-profit, 5-24

State of Oregon - DHS, New Market
Theater

4 . 4 %48 Portland  Public agency,
25-99
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“# of Employees” is full-time equivalent and is therefore sometimes smaller than “# of participants.”

% Days
B i ked

# of
EmployeesC i t y

Participating organizations, by name

Size Category

StepChangeGroup 5 2 . 6 %4 Portland  Business or
non-profit, 1-4

sticky 3 6 . 1 %7 Portland  Business or
non-profit, 5-24

Stoel Rives LLP 3 . 1 %420Portland  Business or
non-profit,

StormwateRx LLC 4 8 . 7 %4 Portland  Business or
non-profit, 1-4

Striped Shirt Cinema 100 .0%1 Portland  Business or
non-profit, 1-4

Stumptown Printers 3 4 . 2 %6Portland  Business or
non-profit, 5-24

Substance 1 4 . 5 %4 Portland  Business or
non-profit, 1-4

Sulzer Pumps (US) Inc 2 . 5 %200Portland  Business or
non-profit,

SUMMIT Information Systems 3 . 5 %268 Corvallis  Business or
non-profit,

Sun Microsystems 0 . 5 %200Hillsboro  Business or
non-profit,

Sunnyside Environmental School 1 1 . 2 %40Portland  Public agency,
25-99

Sunnyside Sports 0 . 4 %14Bend  Business or
non-profit, 5-24

Surface 6 . 6 %8Portland  Business or
non-profit, 5-24
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Bike Commute Challenge

The criterium for winning is “% of Days Biked”,
which is determined by (Total Bike Commutes/# of Employees*19 assumed workdays in September).
“# of Employees” is full-time equivalent and is therefore sometimes smaller than “# of participants.”

% Days
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Participating organizations, by name
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Surround Architecture, Inc. 1 7 . 4 %10Portland  Business or
non-profit, 5-24

Sustainable Northwest 5 2 . 0 %9Portland  Business or
non-profit, 5-24

Suterra LLC 0 . 8 %55 Bend  Business or
non-profit,

Swag Connection 3 1 . 6 %2 Portland  Business or
non-profit, 1-4

Swan Island TMA 6 3 . 2 %1Portland  Business or
non-profit, 1-4

Swanson Hydrology &
Geomorphology

7 1 . 1 %2 Portland  Business or
non-profit, 1-4

Swanson, Thomas and Coon 3 3 . 2 %19Portland  Business or
non-profit, 5-24

SWCA Environmental Services LLC 1 2 . 0 %25Portland  Business or
non-profit,

Symantec Corporation 0 . 3 %350Beaverton  Business or
non-profit,

Synetics 0 . 4 %300Portland  Business or
non-profit,

Synopsys, Inc (Hillsboro) 2 . 5 %317Hillsboro  Business or
non-profit,

Synotac 3 6 . 8 %7 Portland  Business or
non-profit, 5-24

Tandem Coffeehouse 5 . 3 %5 Portland  Business or
non-profit, 5-24
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The criterium for winning is “% of Days Biked”,
which is determined by (Total Bike Commutes/# of Employees*19 assumed workdays in September).
“# of Employees” is full-time equivalent and is therefore sometimes smaller than “# of participants.”
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Tazo Tea 1 0 . 7 %60Portland  Business or
non-profit,

Team Estrogen, Inc. 7 6 . 0 %9Hillsboro  Business or
non-profit, 5-24

Technical Assistance for
Community Services

1 1 . 1 %20 Portland  Business or
non-profit, 5-24

Tektronix Inc 2 . 8 %2080Beaverton  Business or
non-profit, 500+

TENpod / Burnside 3 0 . 6 %11 Portland  Business or
non-profit, 5-24

Teseda 6 . 0 %15Portland  Business or
non-profit, 5-24

Teufel Nursery Royfarm 2 . 9 %25 Cornelius  Business or
non-profit,

The Art Institute of Portland 2 . 3 %200Portland  Business or
non-profit,

The Bike R.A.T. 7 . 0 %3 Redmond Bike shop  1-8

The County Cork Public House 9 . 2 %12 Portland  Business or
non-profit, 5-24

The Emerson School 3 6 . 8 %9 Portland Public agency,
1-24 employees

The Joinery 9 . 4 %33Portland  Business or
non-profit,

The Library Foundation 7 . 2 %8 Portland  Business or
non-profit, 5-24
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“# of Employees” is full-time equivalent and is therefore sometimes smaller than “# of participants.”

% Days
B i ked
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Size Category

The Lippman Company 4 4 . 5 %11 Portland  Business or
non-profit, 5-24

The Nature Conservancy 2 4 . 0 %54Portland  Business or
non-profit,

The Neighborhood Partnership
Fund

2 1 . 8 %7Portland  Business or
non-profit, 5-24

The North Face 2 9 . 8 %12 Portland  Business or
non-profit, 5-24

The ODS Companies 1 . 5 %700 Portland  Business or
non-profit, 500+

The Oregon Clinic-Gateway 0 . 7 %170 Portland  Business or
non-profit,

The Oregonian 0 . 0 %1250Portland  Business or
non-profit, 500+

The Regence Group 0 . 9 %2200 Portland  Business or
non-profit, 500+

TheBigDay.com 8 . 6 %14 Portland  Business or
non-profit, 5-24

Theia Technologies 1 0 . 5 %2 Wilsonville  Business or
non-profit, 1-4

Thetus Corporation 6 . 3 %25Portland  Business or
non-profit,

Thomas Hacker Architects 3 0 . 7 %51Portland  Business or
non-profit,

Timber Press 1 8 . 5 %29Portland  Business or
non-profit,
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Tokyo Int'l Univ of America 1 . 5 %21 Salem  Business or
non-profit, 5-24

Tonkon Torp LLP 3 . 5 %180Portland  Business or
non-profit,

Trader Joe’s 1 7 . 3 %55 portland  Business or
non-profit,

Trail Blazers 0 . 8 %100 Portland  Business or
non-profit,

TransCanada 4 . 1 %75 Portland  Business or
non-profit,

Transition Projects, Inc. 0 . 7 %55Portland  Business or
non-profit,

Triad Speakers Inc. 1 . 7 %70 Portland  Business or
non-profit,

Triangolo Family Clinic 3 1 . 6 %7 Portland  Business or
non-profit, 5-24

TriMet 1 . 9 %2506Portland  Public agency,
500+

Trinity Epicscopal Cathedral 8 . 9 %16Portland  Business or
non-profit, 5-24

Triquint Semiconductor 0 . 7 %700Hillsboro  Business or
non-profit, 500+

Tuality HealthPlace 1 . 8 %18 Hillsboro  Business or
non-profit, 5-24

TVA Architects 1 7 . 5 %42Portland  Business or
non-profit,
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U of Washington Visitors Center 5 . 3 %3 Seattle Public agency,
1-24 employees

U.S. Coast Guard 4 . 0 %110Portland  Public agency,
100-499

U.S. Fish and Wildlife Service 3 . 7 %270Portland  Public agency,
100-499

U.S. Geological Survey 2 0 . 8 %70Portland  Public agency,
25-99

U.S. Geological Survey FRESC 8 . 2 %56 Corvallis  Public agency,
25-99

UBS Financial Services Inc. 1 . 9 %109 Portland  Business or
non-profit,

Underwriter's Laboratories 0 . 1 %295 Camas  Business or
non-profit,

Unified Grocers 0 . 0 %500 Portland  Business or
non-profit, 500+

United Behavioral Health - Portland 0 . 6 %128 Portland  Business or
non-profit,

United Way of the
Columbia-Willamette

3 . 4 %42Portland  Public agency,
25-99

University of Portland 1 . 9 %770Portland  Business or
non-profit, 500+

U R S 5 . 4 %120Portland  Business or
non-profit,

US Bank (Columbia Center) 0 . 2 %1700 Portland  Business or
non-profit, 500+
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US Bank Tower 1 . 4 %26 Portland  Business or
non-profit,

US Bankruptcy Court District of
Oregon

1 . 3 %74 Portland &
Eugene

 Public agency,
25-99

US Environmental Protection
Agency

1 4 . 0 %24Portland Public agency,
1-24 employees

US EPA WED 3 . 9 %180 Corvallis  Public agency,
100-499

US Outdoor Store 2 7 . 1 %65 Portland  Business or
non-profit,

USDA ARS 1 1 . 5 %60Corvallis  Public agency,
25-99

USDA-NRCS 3 . 1 %114 Portland  Public agency,
100-499

United States Postal Service,
Clackamas Retail

1 4 . 9 %6 Clackamas Public agency,
1-24 employees

Van Essen Nursery Co 0 . 1 %120 Lebanon  Business or
non-profit,

City of Vancouver - Fire 0 . 2 %150Vancouver  Business or
non-profit,

Vancouver School of Arts &
Academics

1 . 9 %75Vancouver  Public agency,
25-99

Vancouver School-Discovery 1 . 6 %75 Vancouver  Public agency,
25-99

Vancouver School of Arts &
Academics

1 . 4 %100Vancouver  Public agency,
100-499
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Vangelisti Kocher LLP 1 9 . 7 %4Portland  Business or
non-profit, 1-4

VATA 0 . 4 %12 Canby  Business or
non-profit, 5-24

Velotech 3 2 . 0 %14Portland  Business or
non-profit, 5-24

Verbascum Naturopathic Health 1 0 . 5 %1 Portland  Business or
non-profit, 1-4

Vernier Software & Technology 9 . 6 %55Beaverton  Business or
non-profit,

Vestal Elementary School 2 . 4 %35 Portland  Public agency,
25-99

Vestas - American Wind
Technology Inc.

6 . 5 %200Portland  Business or
non-profit,

Vigil-Agrimis,Inc. 2 6 . 3 %16Portland  Business or
non-profit, 5-24

Village Free School 3 . 3 %50 Portland  Business or
non-profit,

Virginia Woof 5 2 . 6 %3 Portland  Business or
non-profit, 1-4

Vizwerks, Inc. 1 2 . 3 %12Portland  Business or
non-profit, 5-24

VOA MRC 3 6 . 4 %25Portland  Business or
non-profit,

W.B. Wells and Associates 6 . 0 %30 Portland  Business or
non-profit,
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WaferTech 0 . 3 %1000 Camas  Business or
non-profit, 500+

Walker Macy 3 4 . 3 %41Portland  Business or
non-profit,

Wallis Engineering 4 2 . 9 %21Vancouver  Business or
non-profit, 5-24

WARN Industries, Inc. 0 . 7 %575 Clackamas  Business or
non-profit, 500+

Washington County 0 . 4 %1700Hillsboro  Public agency,
500+

Washington State Dept. of Trans 1 . 8 %230Vancouver  Public agency,
100-499

Waterleaf 1 1 . 4 %19Portland  Business or
non-profit, 5-24

Weathers Music Corp. 3 . 9 %16 Salem  Business or
non-profit, 5-24

WebMD Health Services 7 . 2 %150Portland  Business or
non-profit,

Welch Allyn 1 . 4 %500Beaverton  Business or
non-profit, 500+

Wells Fargo-Oregon 0 . 1 %5000 Portland  Business or
non-profit, 500+

Wellsource 4 . 6 %45 Clackamas  Business or
non-profit,

West Coast Metals 2 . 6 %30 Portland  Business or
non-profit,
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West Linn Paper Company 0 . 4 %240West Linn  Business or
non-profit,

Western Family Foods 0 . 2 %74Tigard  Business or
non-profit,

Westlake Consultants, Inc. 0 . 8 %40 Tigard  Business or
non-profit,

Westside Transportation Alliance 8 9 . 5 %1Beaverton  Business or
non-profit, 1-4

WH Pacific 3 . 2 %80 Portland  Business or
non-profit,

Where's Roberta 3 1 . 6 %1Portland  Business or
non-profit, 1-4

Whitford Middle School 2 . 7 %90 Beaverton  Public agency,
25-99

Whole Foods Market 1 2 . 0 %174Portland  Business or
non-profit,

Widmer Brothers Brewing Co 4 . 5 %165Portland  Business or
non-profit,

Wieden+Kennedy 8 . 0 %340 Portland  Business or
non-profit,

Wild Oats - Burnside 7 . 6 %60 Portland  Business or
non-profit,

Wildwood Restaurant & Bar 1 9 . 7 %40Portland  Business or
non-profit,

Willamette University 8 . 1 %350Salem  Business or
non-profit,
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Willamette Week 1 0 . 8 %47Portland  Business or
non-profit,

World Nurse Solutions 6 8 . 4 %1 Vancouver  Business or
non-profit, 1-4

WPH Architecture, Inc. 2 3 . 7 %30 Portland  Business or
non-profit,

WRG Design, Inc. 0 . 6 %146Portland  Business or
non-profit,

Wyse Investment Services
Company

9 . 6 %11 Portland  Business or
non-profit, 5-24

Xenium 1 . 3 %24 Tualatin  Business or
non-profit, 5-24

Xerces Society for Invertebrate
Conservation

8 9 . 5 %6Portland  Business or
non-profit, 5-24

Xerox Office Group 0 . 2 %1700Portland  Business or
non-profit, 500+

XO Communications 3 . 2 %95Beaverton  Business or
non-profit,

Yahoo! - Right Media 1 4 . 0 %30 Eugene  Business or
non-profit,

Yesmail 1 4 . 4 %79 Portland  Business or
non-profit,

YMCA of the Columbia-Willamette 0 . 3 %600 Portland  Business or
non-profit, 500+

YOLO Colorhouse 2 1 . 9 %18 Portland  Business or
non-profit, 5-24
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Yost Grube Hall Architecture 1 2 . 9 %61Portland  Business or
non-profit,

Zanthus 3 . 6 %16 Portland  Business or
non-profit, 5-24

Zimmer Gunsul Frasca (ZGF) 1 2 . 4 %250Portland  Business or
non-profit,

Zoom Studio 6 . 5 %13 Portland  Business or
non-profit, 5-24


